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Tip B/, PAUADUA RS YANTLBEICETF Y
Every time you go to a restaurant in America, it is Tz 7\&‘?@; < _t b\*L%_IE bb1T?° Fv 7\[5“@“ )
polite to leave a tip. A tip is money that you pay for T—ERZRIIT Cﬁ%tiﬂPa_Dﬁt\j" LM ]
receiving good service. “Gratuity” and “tip” have the & F?Z?J HEEE\”*D‘@D?*?O TGXU?]OD O
same meaning. A standard tip at a restaurant in LAKZY ?i%D? % ZUEEKIJIBI —t bk o
America is 15 percent. People also give tips at hotels, Td, “)\47 lng)UTbiéﬁﬁijﬁ 7‘/—;6‘5‘“/7
hairdressers, and taxis. Tipping is different in every %?lj§g° Ty ?(g%ﬂ%ﬁild)ﬁnﬂgb\%@“o ®
country. In Asia, tipping is very rare, but in most 7\/??7:"/ 7[\333 LWCIDIFEAEDETIE
countries a 5-30 percent tip is normal. Sometimes, I 5_73\5330/ =t '\@?c‘y ?%i%mggo Bx O
want to give tips in Japan because there is really (L(atc‘;t‘jab\bﬁj—t]b\@%@—@\ ONEN S
good service. FvIZEULEDFRT, ©
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